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The focus of this special issue is to bring together research on 
how organizations address sustainability/responsibility issues 
strategically via CSR communication in today’s globally 
accessible and dynamic communication environments, especially in increasingly polarized 
societal discourses via digital media. 
 
The Special Issue has close thematic links to the 6th International CSR Communication 
Conference that will take place September 14-16, 2022 at Leuphana University of Lüneburg, 
Germany (http://csr-com.org/). Like the conference, the special issue will be focused on how 
organizations can address sustainability/responsibility issues via CSR communication in 
today’s digital and dynamic communication environments that tend to be increasingly 
shaped by disinformation and polarization.  
 
The deadline for full paper submissions is December 15, 2022. See the full Call for Papers 
here: https://journals.sagepub.com/pb-
assets/cmscontent/MCQ/Special%20Issue%20CSR%20Communication%20Call%20for%20Pa
pers-1645141532447.pdf 
Please note that participation in the conference is not required to submit to the MCQ Special 
Issue.  
 

 


